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M.Com.(Semester-1I) Examination, J une-2025
Paper : Fourth

ADVERTISING AND SALES
MANAGEMENT

7 imeAllowed s Three Hours

Maximum Marks : 70

\O

Note : Question paper is divided into four sections. Attempt
questions of all four sections as per direction.

Distribution of marks is given in each section.
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( Objective Type Questions )
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Note : Attempt any ten questions. Each question carries 1 mark.

1.(A)
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[10x1=10)
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Fillin the blanks :
Rea @ 9 it shferg

(0] Advertising aims to promote or
services.

s # SR Iy qarsl B T
‘ﬁﬂr%l

(ii) Social media is a type of advertising.

e T O R R B

(i) - Advertising budget is part of budget.

e & ToIE FH GFT B

(iv) Personal selling involves

communication with customers.

e Rl & wed B A —

QA BT B

(2)
A

®

v) Sales force management includes __——
and supervision.

Repa-aa weee o e aler i ol
Choose the correct Alternative :
e T g ¢

(vi)  Marketing mix consists of main elements.

(a) Two
(b) Four
(c) Five
(d) Six
Rem e d _ geAdE ed @
@ @
(b)) WX
© 9=
(d) B
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Restat e e 3 ot B0 B0
(Vi) A good advertising message creates strong y
—_ appeal
(@)  Emotional (@  FLH
(b)  Physical (b) f=
(c) Legal (c) ﬁq’vﬁ'
(d) Political (d) aie
‘Qq; KAl W i< TS (ix) Telemarketing is a method of selling.
HET B
(a) Personal
(a) HEATHD
(b) Retail
(b)  HAH
(c) Indirect
() =g
(d)  EHIS (d)  Wholesale
H TH a0 Bl
(viii) ~ Advertising department works under TAHH e I T TH
department. =
" (a)  Legal %
(b) Fin
ance = —
(c) Marketi
arketing ) e
(d) Purchase :
[ AB-235280/500 (5) [P.T.O.]

AB-235280/500 (4)



©-°

AB-235280/500

()

Sales Management involves setting sales

(@  Targets

(®)  Discounts

(©)  Locations

(d) Expenses

b e % Ry PR R s 3,
@

(b) ge G

©) o @
@ =@

True/ False based question :

T / 6 SmaiRa 09 :

(xi)

(xif)

Advertising plays a key role in brand image
building.

(True/False)
s Bfy Fmfor § R et e R
w ' (e /o)

Sales management focuses on planning and
controlling sales activities,

(True/False)
Fora s -t & e oy o
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(6)
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( Very Short Answer Type Questions )
( ofr @g sala 9w )

. ias 2
Note: Attempt any five questions. Each question car ries
' [5x2=10]

marks.(Word limit : 25-30 words) :

ﬁﬁﬁﬂﬁ%wmlmmzaﬁﬂﬂ?'-

(= e : 25 & 30 9F)
(0] What is one function of advertising?
T w1 O Seed 87
(ii) Explain the ethical aspects of advertising.
R & Afas Tegett # A ST
(iii) Define the target audience.
At axfeht @ IR BT
(iv) What is emotional appeal in advertising?
R F Ao o 4 8?
) \What determine an advertising budget?
Rstae aste @4 iR S 87
(7)
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(V) Whatis meant by personal selling?
R R & T A o7

What is one function of sales management?

Reba ey @ o S

(vii)

SECTION-C / gvs-d
( Short Answer Type Questions )
( @y sada o )
Note: Attempt any five questions. Each question carries 4
marks.(Word limit : 250 words) : [5%4=20]

et dfe oot & Sux Afm TR e 4 O @B Y
(e | : 250 y=) ¢

3. 10}

How advertising fits into the marketing mix
strategy? Explain.

Fase %5 oo fague s Rl 3§ 39 fee
e ¥ gwEEn

(i)

Discuss the importance of layout in visual
* communication.

gsqﬁmﬁé‘rw%%ﬁwaaﬁﬁﬁﬁ:
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(iii)

(iv)

Ok

(vi)

(vil)
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Elaborate on the meaning and features of
advertising copy.

fsmoe iy & ol oiv Riiaaratt o R A
T4l FHify

Which factors influence the success of

advertising agency partnerships?

B q BRD I TR AR B awem B
e B 5P

Discuss key differences between personal selling
and advertising.

- SRR o IR e & A agE el W

=t i

What are major responsibilities in sales force
management?

fespa o wEe & ugE Rrdaiar @@ ¥

Discuss methods used for sales force evaluation
and compensation.

fspa S % gREiE olX e & e g
ffEt w ==t St
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SECTION-D / @"8-%

( Long Answer Type Questions )

(iv) Explain the step-by-step procedure of persor\al
(& oada e )

selling with suitable examples.
Note: Attempt any three questions. Each question carries 10

s vibhea, T R ST SRR @ SIgE
marks. d limit : ds) : a
(Word limit : 500 words) ' Il G TR
Rt 1 ot & e A S SR 10 SRR W
(1= &« 500 =) ¢ IR
4. @i Explain the legal and ethical responsibilities of

advertisers with suitable examples.

RrsTorararelt & e ol Ao RrRar &
IIgF IS B Y TR

(ii) How is the target audience determined in

pre-launch advertising? Explain with examples.

R Reme ¥ af o B R S
R ST &7 SeETl B WY TS

(iii) Discuss the techniques used to evaluate
advertising effectiveness with relevant examples.
qERE SEel & WY eI g
et B % R w1 o A

W == A
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